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WHAT MAKES A CITY
ATTRACTIVE FOR THE NEW
GENERATION?
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Innovation Circle )
an EU funded project l

The Challenge:

In many European Lo N
countries urban areasE g - &
are magnets A
that attract young
people from villages,
smaller towns and
rural districts.

Gf*‘aq Michael Fuller-Gee EU-Expert in Architecture and
!F}. Town Planning PIPE & IC 2003 - 2009
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Tente hapet for
bven ved sundet

LANGESUND: Nar
Husbanken engasjerer
seg i tettstedstuivikling-
en i Langesund, tenner
det et hap om at det skal
skje noe. Og nesten 100
hadde samlet seg for a
hore sjefarkitekts
Michael Fuller-Gee trek-
ke opp muligheter som
han hestet applaus for.

ROLF FORMO
Tolrormda no

M star arbeldsgruppa for tettste-
dutviklinga i startgropa. Men
sparsmilel er om det er politisk
vilje til & lofie blikket 4 hoyt og se
=4 langt fram, som blant andre tid-
ligere kommunepolitiker Gunnar
Moen provoserte politikerne med.

MER URBANE

Alle undersokelser viser at ung-
dom som na etablerer seg blir mer
urbane og vil bo tett der det er til-
bud om kultur, gode butikker og
gode villar for ungene i tillegg til
jobb. Gunnar Moen tok opp villd- : : - : : -

! a rene for de som har kulturarrang.  VEKKER: Husbanken Sers sfefarkifert Michael Feller-Gee, 11 vensire, femte ef hdp om ny uiviling for Langesund, men det betinger my tenking fra feder for

ementet som nering. men dei ble  fekinsk komité, Tor Tofefsen, siik af planavdelingens Hefal Lange kan infarmere ogsd med Bider wordan Byven skal se uf | fremfiden. FoTo: AOLF FORMO

warlran slrlanbradashate allar Aokttt
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BARN OG UNGE 1 BYEN G ROWTH AN D

TORVET SOM MARKEDSPLASS DEVELOPMENT
In the Arendal

kompetanse region.

ARENDAL NORGES FN-BY
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Public participation Is a
commitment to listen and respond.

The Mayor
= and other

¢ leading
officials

@ must be
involyed,

v N
E

hi‘zaﬁ Borhaug, Farsund kommune
Husbanken




Interesting discussions at gﬂrﬁmhﬁ 3’1115

Public meetings :

— Pl bt sk 1 GG —

¥ dagras nollavis wWirhhamera

Par Che, Bredichal irwimrer 81 Follemats ol BoerFia g, FMas Ens i g
folet Gy i3 gasg an Bk pon am bva Tel graked oy ikke gresber | by

Inviterer til folkemote

Stedsutvikiingsprosjektet pa Borhaug tas noen
videre denne uken. Fra torsdag morgen arrang
det workshop for ulike aktearer. Samme Kveld
inviteres alt som kan krype og ga i Vestbygda '
stort folkemste | festsalen.
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Easter Europe and the former
Soviet Union:

i
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The world’s largest
miqgration flows

MIGRATION anND

REMITTANCES

emanate from and flow
to the region, according
to the new World Bank
report

Fastern Europe and e

EFormer Soveel Uniton




FREEDOM TO
MOVE

For the first time
ever a huge amount
of people have the
freedom and
economic means to
choose where to
live.

o Berlin 1989
e
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New York 2025:

Another 1 million people, and a half a

million new homes. Right now.

We are a city of 8 million people. But we are
building a city for 9 million. Literally. Right now.

That will be New York City’s total population just in
20 years . Politicians, bureaucrats, developers,
architects, and engineers figuring out how to fit
another million people into the city.

Those million need: offices, shops and factories to
work in. They need subways, buses (and ferries and
trams) to commute in. They need places to park and
places to play.

All in a city that can’t sprawil.







YOUNG PEOPLE LEAVE THEIR
HOME TOWNS

LOOKING FOR A BETTER LIFE
WITH MORE OPPORTUNITIES
IN OTHER TOWNS.




Half a million Norwegians move
each year (4,8 mill population)

Finnmark County has lost 16% of its
population between 1996 and 2006.

Oslo region has grown by 6% In the
same period.

- and plans for a growth of 400 000
additional people.







Norway Is growing and there Is a
need for many new houses - and
more living communities

4,8 mill. people in 2009
5 mill. in 2020 and
5,6 mill. in 2050

SSB




Half of the local authorities, In
Norway will decrease In
population the next 10 years

Consguences:

- Young people
(women) leave.

- “The old remain”.
- Companies move

- Shops and
schools close.




Last man out of this town—
please switch off the lights.




“The Creative Class " : richard Florida

Two important values:

1. The aesthetics of the place.
How it looks. "Image”

2. Is our ability to express
ourselves.




Larvik 18. & 19. september 2008




What Is the biggest decision In
your life?

Ref: "Who'’s your city?”
Professor Richard Florida 2008




Education?
Stay single?
Get married...
(will she have
me? Do | want

her?

Colour of car?




The place you choose to

live.

It can effect EVERY aspect of your life:
- The income you earn

ne variety in your choice of jobs

ne people you meet

ne friends you make

ne partners you choose

- Your lifestyle — and happiness

.
T
T

.




Finding the best place will
vastly improve every facet
of you life.

Choose wisely.

Ref: "Who's your city?”
Professor Richard Florida 2008




AN INTERNATIONAL FACT:




The young today ARE different from earlier generations.
They have freedom to choose a life style
that suits them. More than ever before







Define your customers:
Who Is the real target audience?




Define your customers:
Young Women are the Key Group

"Everyone”- ALL our
girl-friends are moving
to the exciting cities.
They get better jobs,
opportunities to study —
and use cultural and
social facilities and
activities.

There are NO
opportunities and
choice in the smaller
"dead” towns and cities.

Malin Hjelvik — Oslo
Aftenposten 15.juni 2006

Friends Anne Marit Kjeldal (29) and Malin Hjelvik (25)

Photo: Paal Audestad




NEW URBANISM:
MAIN PRINCIPLES




Place Marketing
Places as products

1. Know your 3. Define your
product. Whatis it customers.
that your place has Who are the real
to offer? target groups?
2. Understand your
competitors.

What is the unique
selling point that
your place can
offer?




Know your product:
Why do people choose to live In
ugly, boring towns?




Siaulial ,

Latvia
Opportunities for
Improvement?




SIAULIAI
Both
modern
and
historical
buildings




SIAULIAI — " The Sunshine City "
Population 129 000




Siauliai City is a centre of culture
and science

The people with their experience in electronics, metal
processing, construction and other industry branches
remain the city’s greatest asset

There are over 70 institutions of education in Siauliai:

Siauliai University opened in 1997. A Music
Conservatoire, 3 Colleges, Vocational Education and
Training Centre Iin the city.

Siauliai is one of the major cultural centres in Lithuania.




Demographic characteristics of Siauliai

In the_pexl official number
of Siaulial C|ty populatlon decreasetNqy approx.

5%.
decreased by 13%.

http://www.siaulial.lt/investicijos/index.php?lang=en

Children age populatio




2.Understand
Your competitors.




New values:

Self-actualization

morality,
creatmwity,
spontanaity,
problem solving,
lack of prejudice,
acceptanca of facts

Esterm

zelf-esteem, zonfidence,
achievement, respect of others,
respect by others

Love/belonging

friendship, family, sexual intimacy

Safety

Phy=inlomical

security of: body, employment, resources,
morality, the family, health, property

breathing, food, water, sex, sleep, hameostasis, excretion




“The Creative Class " : richard Florida

Two important values:

1. The aesthetics of the place.
How it looks. "Image”

2. Is our ability to express
ourselves.




The 4 Ts:

olerance,

alent, Technology, Territory

The places that are
seeing their
populations and
economies growing

are places that are
open and tolerant...

...to exciting people
and architecture










"Symbols”: Identity building

We create our own "image” —
our identity as people by what:

We buy, and wear our
clothes, cell telephones etc

Our hobbies and activities,
Our job or what we study
Who our friends are...




... Are we proud of where we live
— or come from?

What does the place look like?

|s there qood Iinfrastucture - homes,
public spaces and facilities, work and
study opportunities etc ?







"Vote With Your Feet"

...ItIs generally a
waste of your time to try
to change your town.

You can get far better
personal results by
moving to another town
that has the gualities

you are looking for.

http://www.votewithyourfeet.co
m/




Main principles
and international examples




THE PROBLEM:

"Urban Sprawl” — towns spread
their new buildings over too large
areas.




There Is too much space between
buildings




PLANNING: 1950- 2009




Main focus on

private cars:
These have
killed our
towns

and cities







"Beautiiiul — but dead!”
e q. Aknauidke, Ltk




"Beautiiiul — but dead!”
e q. Aknauidke, Ltk




"Beautiful — but dead”
e.g. Aizkraukle, Latvia




04.12.2009

"Hello !

Is there anybody out there
?H

Exploring Aizkraukle first impressions

58




04.12.2009

"Hello !

Is there anybody out there
?H

Exploring Aizkraukle first impressions

59




The goal is:

How to attract — and keep
Young Creative People.

WE KNOW:

They want to live In
dynamic, exciting,
beautiful towns
and cities




Promote more efficient use of
land through:

higher density,
mixed use development and

the re-use of previously developed land
and buildings.










However sometimes you must
"rescale” or rebuild - remove empty,
or ugly buildings













Here’s a nice place to spend an
afternoon, drink a coffee and meet
your friends




Here’s a nice place to spend an
afternoon, drink a coffee and meet
your friends







What is the planning solution?




NEW URBANISM:
“Complete Communities”

These contain:
housing,
work places,
shops,
entertainment,
schools,
parks, and

civic facilities essential to
the daily lives of the
residents




....all activities within
easy walking distance
of each other.

NEW URBANISM: Complete Communities










CREATING A
NEW

LIV
COMMUNITY

FOR ALL AGE
GROUPS




Shopping centres — and other
"monofunctional” places — are
killing the old town centres.




With LOTS of parking




7 "VILLAGES"with 1500 inhabitants




Modern Villages
planned using Urban
and Compact Principles




5 minute walk to EVERYTHING




5 minute walk:

- Neighourhood Size
should be 400 metres
from its centre to Its
edge. This size allows
Its residents to be
within a five minute
walk of many basic
needs and services.




More focus
away from the
private car




Cars are expensive !

2 Cars - minimum?

| Norway a car costs on
average about Euro 20,-
per day

Euro 7 200,- a year.

NAF




1 person in 1 car?

Isn’t it better to
create towns
where there are 2
people on 1
bicycle?




You can buy a lot of “quality of life”
for Euro 7 200,- a year
(after Tax....)




Modern Village :
Poundbury , England

Poundbury Village developed from an
iIdea by Prince Charles. It's a mix of
town houses, cottages, shops and
businesses at the edge of Dorchester.

The development is now home to an
estimated 5,000 people.




All activities are within easy walking
distance of each other

Poundbury,
England

Poundbury’s plan carefully
integrates different building
uses - factories, offices,
shops, cafés, community
buildings and leisure
facilities are combined with
housing.

Over 20 different architects
have designed buildings
here.

Everyone is within a 5-
minute walk of at least their
basic daily shopping needs,

Cars are fully
accommodated, but
Pedestrians and cyclists are
given priority.

Great attention has been
paid to creating a high

guality public realm.



















Bo01,
Malmg.

A new urban center
IS being constructed
for living, education
and work.

With 500 houses




Examples:
Town and Village Redevelopment,
Norway




Examples:
Town and Village Redevelopment,
Norway




Kongsberg: 2500 nye boliger og
5000 nye innbyggere

1 km radius






















500 m







66 new flats, Culture house, Admin , centre
and food shop in the heart of Amli centre

Nmin.
Kulturh
Butikk







Food shop 500m




Culture house, Admin , centre and food
shop in the heart of Amli centre

Many meeting
opportunies for
everyone




"Brokeland town”
with 1000 homes

Agderposten
21. mars 2009




2009: approx.120 inhabitants
2029: approx. 2000 inhabitants







IS this compact enough?

Brokelandsheia 2009




2009

2029?




SPREDT:
2009

FORTETTING!

2029







Viet joraot juamatnieku tirgi, andeles, pazemes autost vviet:
Satiksmes spogu i gr tiizbraucam sviet s.

Ekskursijas zirgu paj gos.

Lieko ku nojaukSana.




Skien City: Make it aPlace for Living
5 -9 000 sgm empty offices and lofts







Challange Is to create opportunities for
more houses and shops. And courtyards.

Lots of people want to live in the town centre
— but there is little or no suitable
accommodation available.

And the environment is not nice!




"Turn these
dirty, depressed
back yards into
living spaces for
people”.




20 Cafes and restaurants exist.




Informal
meetings
places



















Living Cities
“What attracts people
MOSt,

Arhus IS.

Freiburg




Living Cities
“What attracts people

MOSt,
Arhus IS other people .

Freiburg




...We need good friends




And nice places we can meet
them....










Many people are alone
In the best public places




Many people are alone
In the best public places
















LONELINESS
KILLS.

223 die In traffic accidents
550 kill themselves - each year

And more young people than ever before.
Norway 2009







Handbooks for Creating Successful
Public Spaces and Communities




It iIs not "just moving

paper around and
making pretty
drawings”.

It Is a matter of life
or death for many
communities

And people...




The right houses
on the right sites
- at the right price




The right houses
on the right sites
- at the right price




40 % of all homes
In Norway have
only one person




850 000
Norwegians
live alone

1. januar 2009




60 % of all homes
In Norway have
only one or two
people




Soclety has changed

More people live alone.
We live longer -

and many are alone with
their children.




Houses for everyman — with
focus on price




lIsvika Garden, lla,Trondheim




Container
Home
1998

MMW arkitekter




Micro-Mini
Home
2.65 m cubed

providing a double bed,
bathroom, lobby, dining
space for 4-5 people,
and state-of-the-art
entertainment
technology, all for just
50,000 Euros




"Save money by sharing a house”™
Communal living has many qualities that need

to be developed further.
Feedrelandsvennen 17. januar 2006




Arendal, Norway
An example of renewal




The bypass (a road tunnel) was opened and
enabled the town centre to be closed for
traffic and developed into a pedestrian area.

Blgdekjeertunnelen

)

Pollen

lllustration: M.J. Fuller-Gee




Creating Living Environments for People

Before: After:
Arendal Market Square Arendal Market Square

Huvestad & Fuller-Gee MNLA




Pollen, Arendal 1994
A street with lots of traffic - Before

10 000 cars
every day.
Through
the heart

of the town.




Pollen, Arendal 1994 An Attractive People Place




30 new flats In
3rd — 4th floors




Compact Communities

work
*houses
*shopping
eculture

Arendal Kultur og Radhus &

New Arena Park Shopping Centre
100 flats

Asplan Viak Sgr













Culture Centre
- and Town Hall

100 new flats
From 28 sgm — 120 sgm




4th and 5th Floors with flats and open spaces







Arendal: 40 701 inhabitants
Population growth




Arendal: 40 701 inhabitants
Population growth




PUBLIC BUILDINGS:




NEW URBANISM:;
“Complete

Communities”
These contain:

housing,
work places,
shops,
entertainment,
schools,

or- S, adllU

civic facilities essential to
the daily lives of the
residents




A popular
meeting place:
- a public park
with no grass




Libraries

an informal

meeting place
— for everyone




Library as a Public Meeting place




Tromsg —
Norway's best
library 2009










Best Small Library in America
Award 2007

Library Journal 's annual award is cosponsored by the Bill & Melinda Gates
Foundation

When the people of
Moab, UT, were asked
what they wanted for
their new library, they
said they wanted it to
be

“the town's living
room.”




Husbankens Town Planning Development
Programme: 2007-2010:

Programmes three Plillars

1. Real Participation
2. Development Plan

3. Finacing and Building




New Urbanism:
Guidelines for Growth and Sustainable Development

1 Mix land uses — commercial,
residential and cultural facilities.

2. Create living, vibrant and
“walkable” town centres and
neighborhoods.

3. Reinvest in and strengthen
existing central areas to
create a strong sense of place
and identity.




4. Create attractive
meetings places for
everyone that enhance
mental health and
happiness.

5. Create a network of
open space , - a cycle
and pathway network -
especially near water.

6. Provide regular, reliable
environmentally safe
public transportation.




/. Reuse and redevelop existing
buildings — and houses - and
poorly developed land.

8. Create housing
opportunities and choices
for a range of household
types, family size and
Incomes -near the centre.

9. Encourage citizen
participation - especially
young people - in planning
decisions.




"We have
all we need
to solve the
problems.
Apart from
political
will”.

Al Gore




Now
please:

Did | make
sense?

Did you
understand
me?







We know the answers — but
something Is stopping us...




Good luck.




