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CONFERENCECONFERENCE
Cesis, Latvia 
30th November 2009 

“New Urbanism”
How can it be applied to smaller 
towns and settlements? 

Michael J. Fuller-Gee DipLA, M.A.(urban design), MNLA, MN IF
Regional chief of architecture and planning (Norway) 
Husbanken - The Norwegian Housing Bank

Associate Professor Associate Professor UiAUiA, , GrimstadGrimstad / UMB, / UMB, ÅÅss,, Norway (1992 Norway (1992 –– 2003)2003)
Visiting professor University of Cape Town, South Africa (2000Visiting professor University of Cape Town, South Africa (2000--20012001))
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WHAT MAKES A CITY WHAT MAKES A CITY 
ATTRACTIVE FOR THE NEW ATTRACTIVE FOR THE NEW 
GENERATION?GENERATION?
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InnovationInnovation CircleCircle
an EU an EU fundedfunded projectproject� .

The Challenge:
In many European 
countries urban areas 
are magnets 
that attract young
people from villages, 
smaller towns and 
rural districts.

Michael Fuller-Gee EU-Expert in Architecture and 
Town Planning PIPE & IC 2003 - 2009
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Focus on
GROWTH AND 
DEVELOPMENT
in the Arendal 
region.

Samfunnsbyggingsprosjektet
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Public Public participationparticipation is a is a 
commitmentcommitment to listen and to listen and respondrespond..

The Mayor 
and other
leading
officials
must be 
involved

Borhaug, Farsund kommuneBorhaug, Farsund kommune



Side 7

InterestingInteresting discussionsdiscussions at at 
Public Public meetingsmeetings ::
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4

Via Baltica – pazemes tunelis un pazemes autost � vvietas. R �gas iela k � g� j� ju promen

Bauska – att �st �ts novada 
centrs
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EasterEaster EuropeEurope and and thethe former former 
SovietSoviet Union:Union:

� The world’s largest
migration flows
emanate from and flow
to the region, according
to the new World Bank 
report
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FREEDOM TO FREEDOM TO 
MOVEMOVE

Berlin 1989

For the first time 
ever a huge amount
of people have the
freedom and 
economic means to 
choose where to 
live.
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Moscow the fastest growing
city in Russia
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New York 2025:New York 2025:
AnotherAnother 1 million 1 million peoplepeople, and a half a , and a half a 

million million newnew homeshomes. Right . Right nownow..
� We are a city of 8 million people. But we are

building a city for 9 million. Literally. Right now.  

� That will be New York City’s total population just in 
20 years . Politicians, bureaucrats, developers, 
architects, and engineers figuring out how to fit
another million people into the city.

Those million need: offices, shops and factories to 
work in. They need subways, buses (and ferries and 
trams) to commute in. They need places to park and 
places to play.

All in a city that can’t sprawl. 
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Lower Manhattan in 2016
With new parks and towers we will
create more real neighborhoods
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YOUNG PEOPLE LEAVE THEIR YOUNG PEOPLE LEAVE THEIR 
HOME TOWNSHOME TOWNS

LOOKING FOR A BETTER LIFELOOKING FOR A BETTER LIFE
WITH MORE OPPORTUNITIESWITH MORE OPPORTUNITIES
IN OTHER TOWNS.IN OTHER TOWNS.
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Half a million Half a million NorwegiansNorwegians movemove
eacheach yearyear (4,8 mill (4,8 mill populationpopulation))

� Finnmark County has lost 16% of its
population between 1996 and 2006.

� Oslo region  has grown by 6% in the
same period.

� - and plans for a growth of 400 000 
additional people. 
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Small towns and villages especially
in Northern Norway are not attractive for young people
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NorwayNorway is is growinggrowing and and therethere is a is a 
needneed for for manymany newnew houseshouses -- and and 
more living more living communitiescommunities

4,8 mill. people in 2009 
5 mill. in 2020 and 
5,6 mill. in 2050 

SSB
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Half Half ofof thethe locallocal authoritiesauthorities, in , in 
NorwayNorway willwill decreasedecrease in in 
populationpopulation thethe nextnext 10 10 yearsyears
Consquences:
- Young people

(women) leave.
- “The old remain”.
- Companies move
- Shops and 

schools close.
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Last man out of this town–
please switch off the lights.
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““ The Creative ClassThe Creative Class ”” : : Richard FloridaRichard Florida

Two important values:

1. The aesthetics of the place. 
How it looks. ”Image”

2. Is our ability to express
ourselves. 
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Larvik 18. & 19. september 2008
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WhatWhat is is thethe biggestbiggest decisiondecision in in 
youryour lifelife??

- Ref: ”Who’s your city?”
- Professor Richard Florida 2008
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Education?Education?

StayStay single?single?

GetGet marriedmarried……
((willwill sheshe have have 
meme? Do I ? Do I wantwant
her?her?

ColourColour ofof carcar??
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The place you choose to 
live.
It can effect EVERY aspect of your life:
- The income you earn
- The variety in your choice of jobs
- The people you meet
- The friends you make
- The partners you choose
- Your lifestyle – and happiness
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FindingFinding thethe best best placeplace willwill
vastlyvastly improveimprove everyevery facetfacet
ofof youyou lifelife..

� Choose wisely.

- Ref: ”Who’s your city?”

- Professor Richard Florida 2008
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AN INTERNATIONAL FACT:AN INTERNATIONAL FACT:
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The The youngyoung todaytoday ARE ARE differentdifferent from from earlierearlier generationsgenerations. . 
TheyThey have have freedomfreedom to to choosechoose a a lifelife stylestyle

thatthat suitssuits themthem. More . More thanthan ever ever beforebefore
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Define your customers:Define your customers:
Who is the Who is the realreal target audience? target audience? 
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Define your customers:
Young Young WomenWomen areare thethe Key GroupKey Group

”Everyone”- ALL our
girl-friends are moving
to the exciting cities. 
They get better jobs, 
opportunities to study –
and use cultural and 
social facilities and 
activities.

There are NO 
opportunities and 
choice in the smaller
”dead” towns and cities. 

Malin Hjelvik – Oslo
Aftenposten 15.juni 2006

Friends Anne Marit Kjeldal (29) and Malin Hjelvik (25)      Photo: Paal Audestad
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NEW URBANISM:NEW URBANISM:
MAIN PRINCIPLESMAIN PRINCIPLES
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Place MarketingPlace Marketing
Places as productsPlaces as products
1. Know your 

product. What is it 
that your place has 
to offer? 

2. Understand your 
competitors.
What is the unique 
selling point that 
your place can 
offer? 

3. Define your 
customers.
Who are the real 
target groups? 
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Know your product:Know your product:
WhyWhy do do peoplepeople choosechoose to live in  to live in  
uglyugly, boring , boring townstowns? ? 
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SiauliaiSiauliai ,,
LatviaLatvia
OpportunitiesOpportunities for for 
improvementimprovement??
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ŠŠIAULIAI IAULIAI 
BothBoth
modernmodern
and and 
historicalhistorical
buildingsbuildings
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ŠŠIAULIAI IAULIAI –– ”” The Sunshine CityThe Sunshine City ””
PopulationPopulation 129 000 129 000 
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ŠŠiauliaiiauliai City is a City is a centrecentre ofof cultureculture
and and sciencescience
� The people with their experience in electronics, metal

processing, construction and other industry branches
remain the city’s greatest asset

� There are over 70 institutions of education in Šiauliai:
Šiauliai University opened in 1997. A Music
Conservatoire, 3 Colleges, Vocational Education and 
Training Centre in the city.

� Šiauliai is one of the major cultural centres in Lithuania.
�



Side 
38

DemographicDemographic characteristicscharacteristics ofof ŠŠiauliaiiauliai

� In the period of 2001-2008 the official number
of Šiauliai city population decreased by approx. 
5%. 

� Children age population decreased by 13%.

http://www.siauliai.lt/investicijos/index.php?lang=en
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2.Understand 
Your competitors.



Side 
40

New New valuesvalues::
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““ The Creative ClassThe Creative Class ”” : : Richard FloridaRichard Florida

Two important values:

1. The aesthetics of the place. 
How it looks. ”Image”

2. Is our ability to express
ourselves. 
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The 4 The 4 TsTs::
ToleranceTolerance, Talent, , Talent, TechnologyTechnology, , TerritoryTerritory

The places that are
seeing their
populations and 
economies growing
are places that are
open and tolerant…

….to exciting people
and architecture

.



Side 
43



Side 
44

The Twisted Tower
Malmø,
Sweden
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””SymbolsSymbols””: : IdentityIdentity buildingbuilding

We create our own ”image” –
our identity as people by what:

� We buy, and wear our
clothes, cell telephones etc
� Our hobbies and activities, 
� Our job or what we study
� Who our friends are…
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…… Are Are wewe proudproud ofof wherewhere wewe live live 
–– or or comecome from? from? 

WhatWhat doesdoes thethe placeplace looklook likelike??

Is Is therethere goodgood infrastuctureinfrastucture -- homeshomes, , 
publicpublic spacesspaces and and facilitiesfacilities, , workwork and and 
studystudy opportunitiesopportunities etcetc ??
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""VoteVote With With YourYour Feet" Feet" 

� …it is generally a 
waste of your time to try
to change your town.
� You can get far better
personal results by 
moving to another town
that has the qualities
you are looking for. 
� http://www.votewithyourfeet.co
m/



Side 
49

Main principles 
and international examples
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THE PROBLEM:THE PROBLEM:

””Urban Urban SprawlSprawl”” –– townstowns spreadspread
theirtheir newnew buildingsbuildings over over tootoo large large 
areas.areas.
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ThereThere is is tootoo muchmuch spacespace betweenbetween
buildingsbuildings
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PLANNING: 1950PLANNING: 1950-- 20092009
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Main focus on
private cars:
These have 
killed our
towns
and cities
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””BeautifulBeautiful –– butbut deaddead””
e.ge.g. . AizkraukleAizkraukle, Latvia, Latvia
”Beautiful – but dead”
e.g. Aizkraukle, Latvia
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””BeautifulBeautiful –– butbut deaddead””
e.ge.g. . AizkraukleAizkraukle, Latvia, Latvia
”Beautiful – but dead”
e.g. Aizkraukle, Latvia
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”Beautiful – but dead”
e.g. Aizkraukle, Latvia
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”Hello ! 
Is there anybody out there

?”

04.12.2009 58Exploring Aizkraukle first impressions
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”Hello ! 
Is there anybody out there

?”

04.12.2009 59Exploring Aizkraukle first impressions
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The goal is:The goal is:

HowHow to to attractattract –– and and keepkeep
Young Young CreativeCreative PeoplePeople ..

WE KNOW:WE KNOW:
TheyThey wantwant to live in to live in 
dynamicdynamic, , excitingexciting,,
beautifulbeautiful townstowns
and and citiescities
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Promote more efficient use of Promote more efficient use of 
land through:land through:

� higher density, 
� mixed use development and 
� the re-use of previously developed land 

and buildings.
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..opportunities for 
improvement?
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..opportunities
for improvement?

Most 
important

area
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HoweverHowever sometimessometimes youyou must must 
””rescalerescale”” or or rebuildrebuild -- removeremove emptyempty, , 
or or uglyugly buildingsbuildings



Side 
65



Side 
66

And redevelop areas used for car parking
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And redevelop areas used for car parking
- For people
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HereHere’’ss a a nicenice placeplace to spend an to spend an 
afternoonafternoon, drink a , drink a coffeecoffee and and meetmeet
youryour friendsfriends
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HereHere’’ss a a nicenice placeplace to spend an to spend an 
afternoonafternoon, drink a , drink a coffeecoffee and and meetmeet
youryour friendsfriends
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You got a problem?
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WhatWhat is is thethe planning planning solutionsolution??
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NEW URBANISM: NEW URBANISM: 
““ Complete CommunitiesComplete Communities””

These contain:
� housing, 
� work places, 
� shops, 
� entertainment, 
� schools, 
� parks, and 
� civic facilities essential to 

the daily lives of the 
residents
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….all activities within 
easy walking distance 
of each other.

NEW URBANISM: Complete Communities



Side 
74

Kappel am Albis, Switzerland
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CREATING A 
SUSTAINABLE
COMMUNITY

WITH FOCUS 
ON GREEN 
VALUES
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CREATING A 
NEW
LIVING

COMMUNITY
FOR ALL AGE 
GROUPS
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Shopping Shopping centrescentres –– and and otherother
””monofunctionalmonofunctional”” placesplaces –– areare
killing killing thethe old old towntown centrescentres. . 
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With LOTS of parking
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7 7 ””VILLAGESVILLAGES””withwith 1500 1500 inhabitantsinhabitants
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ModernModern VillagesVillages
plannedplanned usingusing Urban Urban 
and and CompactCompact PrinciplesPrinciples

Charter Quay, 
Richmond, London
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5 5 minuteminute walkwalk to EVERYTHINGto EVERYTHING
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5 5 minuteminute walkwalk ::

� - Neighourhood Size
should be 400 metres
from its centre to its
edge. This size allows
its residents to be 
within a five minute
walk of many basic
needs and services.
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More More focusfocus
awayaway from from thethe
private private carcar



Side 
84

4. des. 2009 84

CarsCars areare expensiveexpensive !!

I Norway a car costs on
average about Euro 20,-
per day
Euro 7 200,- a year.

. 

NAF

2 Cars - minimum?
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1 person in 1 car?

Isn’t it better to 
create towns
where there are 2 
people on 1 
bicycle?
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You can buy a lot of You can buy a lot of ““quality of lifequality of life””
for  Euro 7 200,for  Euro 7 200,-- a yeara year

(after Tax(after Tax…….).)
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ModernModern VillageVillage : : 
PoundburyPoundbury , England, England

� Poundbury Village developed from an 
idea by Prince Charles. It's a mix of
town houses, cottages, shops and 
businesses at the edge of Dorchester.

� The development is now home to an 
estimated 5,000 people.
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PoundburyPoundbury, , 
EnglandEngland
� Poundbury’s plan carefully
integrates different building
uses - factories, offices, 
shops, cafés, community
buildings and leisure
facilities are combined with
housing. 

� Over 20 different architects
have designed buildings
here.

� Everyone is within a 5-
minute walk of at least their
basic daily shopping needs,

� Cars are fully
accommodated, but
Pedestrians and cyclists are
given priority.

� Great attention has been
paid to creating a high
quality public realm.

All activities are within easy walking
distance of each other
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Bo01, Bo01, 
MalmMalmøø. . 
A new urban center
is being constructed
for living, education
and work.

With 500 houses
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ExamplesExamples::
Town and Town and VillageVillage RedevelopmentRedevelopment, , 
NorwayNorway
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ExamplesExamples::
Town and Town and VillageVillage ReRedevelopmentdevelopment, , 
NorwayNorway
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Kongsberg: 2500 nye boliger og 
5000 nye innbyggere

1 km radius
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ÅMLI SENTRUM, 
AUST-AGDER
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500 m
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66 66 newnew flats, flats, CultureCulture househouse , , AdminAdmin , , centrecentre
and and foodfood shop in shop in thethe heartheart ofof ÅÅmli mli centrecentre

500 m

Nytt Admin. 
Kulturhus
Butikk
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Cultur House 2km

Food shop 500m
A

dm
in

.c
en

tr
e

10
0m
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CultureCulture househouse , , AdminAdmin , , centrecentre and and foodfood
shop in shop in thethe heartheart ofof ÅÅmli mli centrecentre

Many meeting
opportunies for 
everyone
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””Brokeland Brokeland towntown””
withwith 1000 1000 homeshomes

Agderposten
21. mars 2009
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2009: approx.120 2009: approx.120 inhabitantsinhabitants
2029: 2029: approxapprox. 2000 . 2000 inhabitantsinhabitants
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Is Is thisthis compactcompact enoughenough? ? 

Brokelandsheia 2009
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2009

2029?
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SPREDT:
2009

FORTETTING:
2029
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1
5

6
8

9

7

2
3
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10
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Viet � jo ra�ot � ju amatnieku tirgi, andeles, pazemes autost � vvietas.
Satiksmes spogu �i gr � ti izbraucam � s viet � s.
Ekskursijas zirgu paj � gos.
Lieko � ku nojaukšana.

1
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Skien City: Make it aPlace for Living 
5 - 9 000 sqm empty offices and lofts
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GOAL: 200 +
NEW FLATS
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ChallangeChallange is to is to createcreate opportunitiesopportunities for for 
more more houseshouses and shops. And and shops. And courtyardscourtyards..

Lots of people want to live in the town centre
– but there is little or no suitable
accommodation available. 

And the environment is not nice!
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� ”Turn these
dirty, depressed
back yards into
living spaces for 
people”.
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20 Cafes and restaurants 20 Cafes and restaurants existexist..
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Informal
meetings

places
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Møteplasser for alle
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I samarbeid med bl.a arkitekt Sami Rintala
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Living Living CitiesCities

Freiburg

“What attracts people 
most,
is.Århus
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Living Living CitiesCities

Freiburg

“What attracts people 
most,
is other people .”Århus
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……WeWe needneed goodgood friendsfriends
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And And nicenice placesplaces wewe cancan meetmeet
themthem……. . 
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Many people are alone
In the best public places
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Many people are alone
In the best public places
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1.1. SittingSitting
SittingSitting comfortablycomfortably is a is a criticalcritical basicbasic
factorfactor for a for a successfulsuccessful spacespace
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Barcelona
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One in four
Norwegians
suffer
from cronic
loneliness
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1 in 2 who live 
alone, are
devorced or 
separated
suffer from 
cronic
loneliness
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223 die in traffic accidents
550 kill themselves - each year
And more young people than ever before.

Norway 2009

LONELINESS
KILLS.
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Meeting places:
Indoors and

outdoors
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Handbooks for Creating Successful 
Public Spaces and Communities
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It is not ”just moving
paper around and 

making pretty
drawings”. 

It is a matter of life
or death for many

communities
And people…

Town Planning?
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The right The right houseshouses
onon thethe right right sitessites
-- at at thethe right right priceprice
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The The rightright houseshouses
onon thethe rightright sitessites
-- at at thethe rightright priceprice
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40 % 40 % ofof allall homeshomes
in in NorwayNorway have have 
onlyonly oneone personperson
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850850 000 000 
NorwegiansNorwegians
live live alonealone

1. januar 2009
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60 % 60 % ofof allall homeshomes
in in NorwayNorway have have 
onlyonly oneone or or twotwo
peoplepeople



Side 
150

Society has changed

More people live alone. 
We live longer -
and many are alone with
their children. 
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Houses for Houses for everymaneveryman –– withwith
focusfocus onon priceprice
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Ilsvika Garden, Ila,Trondheim
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ContainerContainer
HomeHome
19981998
MMW arkitekterMMW arkitekter
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MicroMicro--MiniMini
HomeHome
2.65 m 2.65 m cubedcubed

providing a double bed, 
bathroom, lobby, dining
space for 4-5 people, 
and state-of-the-art
entertainment
technology, all for just 
50,000 Euros 
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”” Save Save moneymoney by by sharingsharing a a househouse ””
CommunalCommunal living has living has manymany qualitiesqualities thatthat needneed
to be to be developeddeveloped furtherfurther..

FFæædrelandsvennendrelandsvennen 17. januar 200617. januar 2006

Bofellesskapet Havstein,Trondheim
v/Ragnar Enghs arkitektkontor
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Arendal, Arendal, NorwayNorway
An An exampleexample ofof renewalrenewal
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The bypass (a road tunnel) was opened and 
enabled the town centre to be closed for 
traffic and developed into a pedestrian area. 

Pollen

Blødekjærtunnelen

Illustration: M.J. Fuller-Gee
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CreatingCreating Living Living EnvironmentsEnvironments for for PeoplePeople

Before:
Arendal Market Square :

:
Huvestad & Fuller-Gee MNLA

After: 
Arendal Market Square :
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Pollen, Arendal 1994Pollen, Arendal 1994
A A streetstreet withwith lots lots ofof traffictraffic -- BeforeBefore

10 000 cars
every day.

Through
the heart

of the town.
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Pollen, Arendal 1994 An Attractive People Place 

Pollen, Arendal 1996
Concept Fuller-Gee

Prosjektering Asplan Viak Sør
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30 new flats in  
3rd – 4th floors
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CompactCompact CommunitiesCommunities

•work
•houses
•shopping
•culture

Arendal Kultur og Rådhus &

New Arena Park Shopping Centre

100 flats

Asplan Viak Sør
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Arendal centre – a Buss station
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Culture Centre
- and Town Hall

100 new flats
From 28 sqm – 120 sqm
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4th and 5th Floors with flats and open spaces
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Arendal: Arendal: 40 701 40 701 inhabitantsinhabitants
PopulationPopulation growthgrowth

2001:        - 6
2002:        - 68
2003:        - 33
2004:     + 206
2005:     + 150
2006:     + 231
2007:     + 644
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2001:        - 6
2002:        - 68
2003:        - 33
2004:     + 206
2005:     + 150
2006:     + 231
2007:     + 644
2008:__ + 586

Arendal: Arendal: 40 701 40 701 inhabitantsinhabitants
PopulationPopulation growthgrowth
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PUBLIC BUILDINGS:PUBLIC BUILDINGS:
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NEW URBANISM: NEW URBANISM: 
““ Complete Complete 
CommunitiesCommunities””
� These contain:

housing, 
work places, 
shops, 
entertainment, 
schools, 
parks, and 
civic facilities essential to 
the daily lives of the 
residents

�
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A A popularpopular
meetingmeeting placeplace::
-- a a publicpublic park park 
withwith nono grassgrass
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LibrariesLibraries
an informal
meeting place
– for everyone
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Library as a Public Meeting place



Side 
176

TromsTromsøø ––
NorwayNorway’’ss best best 
librarylibrary 20092009
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Best Best SmallSmall LibraryLibrary in America in America 
AwardAward 20072007
LibraryLibrary JournalJournal 's's annualannual awardaward is is cosponsoredcosponsored by by thethe Bill & Melinda Gates Bill & Melinda Gates 
FoundationFoundation

� When the people of
Moab, UT, were asked
what they wanted for 
their new library, they
said they wanted it to 
be 

� “the town's living 
room.”
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Husbankens Town Planning Husbankens Town Planning DevelopmentDevelopment

Programme: 2007Programme: 2007--2010:2010:

Programmes Programmes threethree PillarsPillars

1. Real Participation

2. Development Plan

3. Finacing and Building
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New Urbanism:New Urbanism:
Guidelines for Growth and Sustainable DevelopmentGuidelines for Growth and Sustainable Development

1.Mix land uses – commercial, 
residential and cultural facilities.

2. Create living, vibrant and 
“walkable” town centres and 
neighborhoods. 

3.  Reinvest in and strengthen 
existing central areas to 
create a strong sense of place 
and identity.
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4. Create attractive 
meetings places for 
everyone that enhance 
mental health and 
happiness.

5. Create a network of 
open space , - a cycle 
and pathway network -
especially near water.

6. Provide regular, reliable 
environmentally safe 
public transportation.
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7. Reuse and redevelop existing 
buildings – and houses - and 
poorly developed land. 

8. Create housing 
opportunities and choices 
for a range of household 
types, family size and 
incomes -near the centre.

9. Encourage citizen 
participation - especially 
young people - in planning 
decisions.
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””WeWe have have 
all all wewe needneed
to to solvesolve thethe
problems. problems. 
ApartApart from from 
politicalpolitical
willwill””..

Al GoreAl Gore
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NowNow
pleaseplease::

DidDid I make I make 
sensesense??

DidDid youyou
understandunderstand
meme??
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WeWe know know thethe answersanswers –– butbut
somethingsomething is stopping is stopping usus……
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GoodGood luckluck..


