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Alnnovation through town
development

ADensity matters

- even In villages



La | F20dza 2y a
successful places do better than
those that are declining?



TRENDS:

U Economic activity Is reoncentrating into
fewer and fewer places around the
world.

U Key Cities are growing bigger and bigger
and bigger.



FREEDOM TO MOVI

A For the first time
ever a huge amount
of people have the
freedom and
economic means to
choose where to
live.



http://www.aftenposten.no/spesial/bildeserieviser/?id=477551&start=12
http://www.aftenposten.no/spesial/bildeserieviser/?id=477551&start=17
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eWes canlive inbeautiful, excitingand
thrivingtowns
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els Koknesea great
place to live ia K
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Forits youngpeople
and families?

Aretheir jobshereK ¢
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5 values:

morality,
creativity,
spontaneity,
problem solving,
lack of prejudice,
Self-actualization acceptance of facts

self-esteem, confidence,
achievement, respect of others,

Esteam respect by others

friendship, family, sexual intimacy

Love/belonging

security of: body, employment, resources,

Safety morality, the family, health, property

o breathing, food, water, sex, sleep, homeostasis, excretion
Physiological
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Creating LivingCities, Towns and Villages

What factors affect young
LIS 2 Ldbhigsa®an plans?






A Factor 1¢ Density
GXAFT IAGSY | OK2AO0S 2
street or a lively one,

(Jan Gehl, 2001)



A Factor 1¢ Density
GXAFT IAGSY | OK2AO0S 2
street or a lively one,

most people in most situations will choose
UKS fA@QSte auNBSuéod

(Jan Gehl, 2001)



11.12.2011 Exploring Aizkraukle first impressions 20



_—-1n--
———— -

.
EoSTa anes p— =

THT R

-
‘
. . W———— —.
. " ..
3 :
. :
.-

- -
e
. } .
i
: 1 i O
. -




SUCCESSFUL PLACES OFFE

1. Education, employment and career prospects

2. The social environment of the living place,
relatives, friends and romantic partners.



Innovation through town

development:
Can be a matter of

life
or death

FT2NJ YI yeé U2gya |y



Women between 2@ 24 years old
move most often




So: What is It that successful place

differently?



As Frank Sinatra sang:
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A5 Sy a A U 0 22yND SHaalSht 21y
numbers of people choosing to he
the same space at the same time.



ASelfcongestion around areas with a
natural social pull, such as a cafe,
park or market. Waterside or a great
view



This encourages social interaction, and
creates a sense of collective identity.
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Aln these towns cars dominate the
urban areas. People walking and
urban life in general is gone, and all
transit happens by car .



AThe bad examples are the many desertec
and dull new living areas with big
apartment blocks spread evenly on a
large field.
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A Or new buildings, modern shopping areas
where the blank and unwelcoming facades
frame the trivial and indifferent parking lots
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e.g. Aizkraukle, Latvia
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TOOLOW DENSITY
THIS IS THE MAIN PLANNING PROBLEN




e | NIppraiv ¢ townshavespreadover
too large areas, killinthe historical
centres
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AFew thoughts have been spend on
people, life and issues on community anc
safety.

ALife between buildings has become a
disappeared.

ANo-one is walking, there are no sidewalks
and of course no bicycles



Ease of movemen
too much focu
on private car




DENISITY =
ACCESSIBILITY

Encourage public
transport, walking and
cycling to jobs and
facilities.




“Landsbyplan” for
lveland sentrum:

Making a
Village Centre for
lveland

Woarkshop June 2007




GOAL: Concrete development 1
mor e (‘) d 6n s | t y @vikling fremover

Wshops &

ﬁusing

IVELAND Workshop 2007 / Making a Village Centre









From a huge
empty
parkering
areato a
green park
(and
parking)




